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Neurosciences have become a key reference in the development of various 
fields of knowledge in recent years, applied in areas such as clinical practice, 
education, linguistics, and marketing, as well as in more innovative fields 
such as economics, leadership, and politics. All of this has been made 
possible thanks to the advancement of neuroimaging techniques, which have 
surpassed the rudimentary anatomical studies of just a few years ago.

Introduction 
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This specialization enhances the success 
rate of professionals in this field, resulting 
in better practice and social benefits for 
the entire community”
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Neuromarketing is the application of neuroscience techniques to marketing. Its goal is 
to understand and comprehend the levels of attention people give to different stimuli. 
In this way, it seeks to explain human behavior based on neuronal activity. 

The aim of using these techniques in marketing is to improve the effectiveness of 
decisions by identifying which stimuli capture the most attention and which do not 
directly influence behavior. The purpose is to better understand people and their 
decision-making processes. On the other hand, neuroeconomics is the science that 
studies how the brain functions in making economic decisions. This field helps to 
understand the causes of behavior and contributes to the development of models 
that can predict decisions. 

What may seem like overly technical aspects or complex language is addressed 
and explained in a clear and accessible way for any professional interested in the 
field. This will provide a broad perspective on both theoretical and applied aspects 
of neuroscience in the various disciplines where they are currently used. 

This program offers a unique opportunity to explore the broad scope of applied 
neurosciences across different fields, presented with sufficient clarity to be directly 
applied in professional practice. 

Students will have access to the latest advances in neuroscience, both theoretically 
and in terms of practical applications within their professions, offering a qualitative 
advantage over other professionals in the sector. The knowledge gained will facilitate 
integration into the job market or advancement within it, thanks to an extensive 
theoretical and practical understanding that will enhance students' skills in their roles. 

This Postgraduate Diploma in Neuromarketing and Neuroeconomics in Psychology 
contains the most complete and up-to-date program on the market. The most 
important features include:

	� The development of practical cases presented by experts in Neuromarketing 
and Neuroeconomics

	� The graphic, schematic, and practical contents with which they are created 
provide scientific and practical information on the disciplines that are essential 
for professional practice

	� The latest updates on Neuromarketing and Neuroeconomics

	� Practical exercises where the self-assessment process can be carried out to 
improve learning

	� Special emphasis on innovative methodologies in Neuromarketing and Neuroeconomics

	� Theoretical lessons, questions to the expert, debate forums on controversial 
topics, and individual reflection assignments

	� Content that is accessible from any fixed or portable device with an Internet connection

Update your knowledge 
through the Postgraduate 
Diploma in Neuromarketing and 
Neuroeconomics in Psychology”
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The program features a faculty composed of professionals from the field of psychology, 
who bring their practical experience to this specialization, as well as renowned 
specialists from leading scientific societies and prestigious universities. 

The multimedia content, developed with the latest educational technology, will provide 
the professional with situated and contextual learning, i.e., a simulated environment that 
will provide an immersive learning experience designed to prepare for real-life situations. 

The design of this program focuses on Problem-Based Learning, by means of which 
the psychology professional must try to solve the different professional practice 
situations that arise. To achieve this, the specialist will have the support of an innovative 
interactive video system created by renowned experts in the fields of neuromarketing 
and neuroeconomics, with extensive experience. 

This Postgraduate Diploma could 
be the best investment you make in 
selecting a professional development 
program for two key reasons: in 
addition to updating your knowledge in 
Neuromarketing and Neuroeconomics 
in Psychology, you will receive a 
diploma from TECH Global University”

Take the opportunity to learn about 
the latest advances in this field and 

apply it to your daily practice.

Increase your decision-making confidence 
by updating your knowledge through this 
Postgraduate Diploma.
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The Postgraduate Diploma in Neuromarketing and Neuroeconomics in Psychology 
is designed to facilitate the work of professionals interested in these areas, with 
significant application in their professional field. 



This Postgraduate Diploma will allow you to 
update your knowledge in Neuromarketing and 
Neuroeconomics using the latest educational 
technology, contributing with quality and 
confidence to decision-making processes”
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	� Knowing how the nervous system is formed

	� Learn about the types of neurons 

	� Identify the hemispheres and brain lobes 

	� Differentiate between localizationism and brain functionalism 

	� Discover undifferentiated neurons 

	� Understand programmed neuronal death 

	� Recognize the inter-neuronal electrical communication 

	� Determine the role of myelin in neurons 

	� Comprehend inter-neuronal chemical communication 

	� Classify neurohormones and their functions 

	� Differentiate between age and neuronal plasticity 

	� Discover neuronal development 

	� Understand the peculiarities of the right brain 

	� Unravel the left brain 

	� Explore white matter 

	� Recognize gender differences at the neuronal level 

	� Classify hemispheric functions 

	� Discover the new localizationism 

	� Comprehend invasive techniques 

	� Recognize non-invasive techniques 

	� Distinguish between single or multiple choices 

	� Learn about neuronal learning in choices 

	� Comprehend the brain's role in pleasure 

	� Relate the brain to surprise 

	� Differentiate between decisions and choices at the neuronal level 

	� Explore consumption as the end of choice 

	� Identify the child’s brain and choices 

	� Define the adult brain in relation to choices 

	� Differentiate the male brain and choices 

	� Explore the female brain and choices 

	� Understand the relevance of mirror neurons in marketing 

	� Explore social and prosocial behavior in marketing 

	� Identify decision-making learning 

	� Learn about memory and forgetting decisions 

	� Distinguish between invasive neural techniques 

	� Differentiate between non-invasive neural techniques 

	� Explore applied cases of neuromarketing 

General Objectives

Specific Objectives

	� Introduce students to the vast world of neuroscience from a practical perspective, 
enabling them to understand the various disciplines related to brain study in relation 
to human behavior and its possibilities 

	� Understand the tools used in the research and practice of neuroscience 

	� Encourage the development of skills and competencies by promoting continuous 
training and research 
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Take the step to update yourself 
on the latest advancements in 
Neuromarketing and Neuroeconomics”

	� Learn the results of neuromarketing 

	� Identify new sales technologies related to the brain 

	� Understand the relationship between neuromarketing and sales 

	� Explore the relationship between intelligence and mathematics 

	� Recognize the relationship between multiple intelligences and mathematics 

	� Differentiate between implicit and explicit trend theories 

	� Distinguish between fashion and neuronal trendism 

	� Understand the relationship between personality and risk behavior 

	� Establish the relationship between the brain and risk behavior 

	� Identify basic biases in mathematics 

	� Comprehend complex biases in mathematics 

	� Learn about positive neuronal emotions and the economy 

	� Understand negative neuronal emotions and the economy 

	� Observe economic success at the neuronal level 

	� Discover economic failure at the neuronal level 

	� Explore clinical psychology and economics 

	� Verify the relationship between personality and economics 



Structure and Content
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The structure of the contents has been designed by a team of professionals from 
the best educational centers and universities in the country, who are aware of 
the relevance of up-to-date specialization and are committed to quality teaching 
through new educational technologies. 
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A comprehensive educational program, structured 
in well-developed teaching units, oriented towards 
efficient and swift learning that is compatible with 
your personal and professional life”



Module 1. Basis of Neurosciences
1.1.	 Nervous System and Neurons

1.1.1.	 Formation of the Nervous System
1.1.2.	 Types of Neurons

1.2.	 Neurobiological Foundations of the Brain
1.2.1.	 Brain Hemispheres and Lobes
1.2.2.	 Localizationism vs. Functionalism

1.3.	 Genetics and Neural Development
1.3.1.	 Undifferentiated Neurons
1.3.2.	 Programmed Neural Death

1.4.	 Myelination
1.4.1.	 Inter-Neuronal Electrical Communication
1.4.2.	 The Role of Myelin in Neurons

1.5.	 The Brain’s Neurochemistry
1.5.1.	 Interneuronal Chemical Communication
1.5.2.	 Neurohormones and Their Functions

1.6.	 Plasticity and Brain Development
1.6.1.	 Age vs Neuronal Plasticity
1.6.2.	 Neuronal Development

1.7.	 Hemispheric Differences
1.7.1.	 Right Brain
1.7.2.	 Left Brain

1.8.	 Interhemispheric Connectivity
1.8.1.	 The White Matter
1.8.2.	 Gender Differences

1.9.	 Localizationism vs. Functionalism
1.9.1.	 Hemispheric Functions
1.9.2.	 New Localizationism

1.10.	 Invasive vs Non-Invasive Techniques for Studying the Brain
1.10.1.	 Invasive Techniques
1.10.2.	 Non-Invasive Techniques
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Module 2. Neuromarketing
2.1.	 The Brain in Decision-Making

2.1.1.	 Single or Multiple Choices
2.1.2.	 The Neural Learning of Choices

2.2.	 Pleasure vs. Surprise
2.2.1.	 The Brain Faced With Pleasure
2.2.2.	 The Brain Faced With Surprise

2.3.	 The Consumer’s Brain
2.3.1.	 Decisions and Choices on a Neural Level
2.3.2.	 Consumption as the Purpose of Choosing

2.4.	 The Ages of the Brain
2.4.1.	 Children’s Brain and Choices
2.4.2.	 Adult Brain and Choices

2.5.	 Male Brain vs. Female Brain
2.5.1.	 Male Brain and Choices
2.5.2.	 Female Brain and Choices

2.6.	 Mirror Neurons and Social Behavior
2.6.1.	 The Relevance of Mirror Neurons in Marketing
2.6.2.	 Social and Pro-Social Behavior in Marketing

2.7.	 Learning and Memory
2.7.1.	 Learning Decisions
2.7.2.	 Remembering and Forgetting Decisions

2.8.	 Techniques for Evaluating Neuro-Marketing
2.8.1.	 Invasive Neural Techniques
2.8.2.	 Non-Invasive Neural Techniques

2.9.	 Successes and Failures of Neuro-Marketing
2.9.1.	 Applied Cases of Neuro-Marketing
2.9.2.	 Results of Neuro-Marketing

2.10.	 Sales Techniques vs. Neuro-Marketing
2.10.1.	 Sales Technology and the Brain
2.10.2.	 Neuromarketing and Sales
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Module 3. Neuroeconomics
3.1.	 The Economic Brain

3.1.1.	 Numbers and the Brain
3.1.2.	 Mathematics and the Brain

3.2.	 Neural Foundations of Calculation Errors
3.2.1.	 Simple vs Complex Calculations
3.2.2.	 Common Mathematical Mistakes

3.3.	 Development of the Mathematical Brain
3.3.1.	 Language vs. Mathematics on a Cerebral Level
3.3.2.	 Mathematical Development

3.4.	 Mathematics vs. Intelligence
3.4.1.	 Intelligence and Mathematics
3.4.2.	 Multiple and Mathematical Intelligences

3.5.	 Trends and Fads at the Neural Level
3.5.1.	 Implicit Theories vs. Explicit Trend Indicators
3.5.2.	 Fashion and Neural Idiom

3.6.	 Risk Assumption vs. Conservation
3.6.1.	 Personality and Risk
3.6.2.	 The Brain and Risk

3.7.	 Mathematical Biases
3.7.1.	 The Basic Biases of Mathematics
3.7.2.	 The Complex Biases of Mathematics

3.8.	 Emotions vs. Economy
3.8.1.	 Positive Neural Emotions and the Economy
3.8.2.	 Negative Neural Emotions and the Economy

3.9.	 Economic Success and Failure
3.9.1.	 Economic Success on a Neural Level
3.9.2.	 Economic Failure on a Neural Level

3.10.	 Economic Psychopathology
3.10.1.	 Clinical and Economic Psychology
3.10.2.	 Personality and Economy



04
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The Postgraduate Diploma in Neuromarketing and Neuroeconomics in Psychology 
guarantees students, in addition to the most rigorous and up-to-date education, access 
to a diploma issued by TECH.
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Successfully complete this program and receive 
your university qualification without having to 
travel or fill out laborious paperwork.



28 | Certificate

*Apostille Convention. In the event that the student wishes to have their paper diploma issued with an apostille, TECH Global University will make the necessary arrangements to obtain it, at an additional cost.

This private qualification will allow you to obtain a diploma for the Postgraduate 
Diploma in Neuromarketing and Neuroeconomics in Psychology endorsed by 
TECH Global University, the world's largest online university.

TECH Global University, is an official European University publicly recognized by the 
Government of Andorra (official bulletin). Andorra is part of the European Higher 
Education Area (EHEA) since 2003. The EHEA is an initiative promoted by the European 
Union that aims to organize the international training framework and harmonize the 
higher education systems of the member countries of this space. The project promotes 
common values, the implementation of collaborative tools and strengthening its quality 
assurance mechanisms to enhance collaboration and mobility among students, 
researchers and academics.

This TECH Global University private qualification, is a European program of continuing 
education and professional updating that guarantees the acquisition of competencies 
in its area of knowledge, providing a high curricular value to the student who completes 
the program.

Title: Postgraduate Diploma in Neuromarketing and Neuroeconomics in Psychology

Modality: online

Duration: 6 months

Accreditation: 18 ECTS

https://bopadocuments.blob.core.windows.net/bopa-documents/036016/pdf/GV_2024_02_01_09_43_31.pdf
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